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We are the only health & beauty specialist 

agency with direct access to TikTok’s platform.

Run dedicated TikTok ad campaigns 

targeting an audience of people interested 

in our clients brand & products

We have direct access to verified TikTok 

influencers across the globe

And most importantly…. We can get your 

account the blue tick!







Social media network for short-form 

video content

Chinese based app launched in 2017

Douyin is China’s version of TikTok

Best platform to use for Brand 

Awareness objectives 



One of the most 
downloaded apps 

20%

2020

User numbers are up 
20% so far this year

800 million 
active users



▪ Many people believe TikTok is aimed at just the Gen Z market.

▪ App downloads from the Gen Z audience base has dropped month on month

Source: Comscore
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USA
100 million 
active users
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35%

8.5 million 
active users

UK

Source: eMarketer



Consistent high-engagement and visibility

Brand recall at an all-time high

A large number of users are choosing to 

exclusively consume video content on 

TikTok over other channels

50% of TikTok users share someone else’s 

video on another social network

The average user 62 minutes per day 

consuming TikTok content
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▪ Content is professionally shot, very 
clean, very styled

▪ Imagery is usually very elegant, 
beautiful, fashionable

▪ Characteristics of this platform are to 
inspire users

▪ Focuses on your aspirational self more 
than real self

▪ Content is raw, edgy, unpolished. 
Typically shot from a mobile phone

▪ Only video content; no still imagery, no 
GIFs

▪ Characteristics are comedy based, 
entertaining, creative magic, viral trends

▪ Lots of self-deprecation, humour, not 
being so serious. Not looking for the 
hard sell.



The “For You Page” or #FYP is your 

TikTok news feed

It is completely personalised to you based 

on your user behaviour on the app

TikToks aim is to keep you on the app as 

long as possible. So to do that, it will show 

you more content from users you may not 

follow or have heard of



To grow a profile on TikTok, you need to be 
posting every day

Brands like Elf Cosmetics, Huda Beauty and 
Pretty Little Thing post every single day and have 
millions of likes on their content

The amount you are posting will suggest to 
TikTok’s algorithm that you are engaging and 
trying to keep users engaged on the TikTok app

Don’t be afraid to flop! 30% of your content will 
be successful - this is normal!





Campaign options range from brand awareness 

objectives, website traffic through to conversions 

(purchase or action on the website)

We choose who we want to target i.e. interests, 

behaviour, age group, gender

Install the TikTok pixel to get better data on your 

campaigns and to track ROI

New option rolling out for Voting Cards

These ads sit in the For You page of TikTok users

These campaigns are best for driving engagement. 

ER benchmark 5% and CTR between 1-3%

*Demo only



High impact, broad reach. Increase brand awareness 

and maximize the ad’s impact with a full-screen 

takeover. 

Ads are typically 3-5 seconds long and have no 

audio with them

These ads are bought per day but shown between 

3-5 times throughout the duration of the day

Brands see between 7-10%+ CTR on these 

campaigns.



Topview campaigns are the fancier version of 

Brand Takeover campaigns

Ads are up to 60 seconds long and include 

audio. Users can skip the ad after 5 seconds. 

These ads are bought per day but shown 

between 3-5 times throughout the duration 

of the day

CTRs are strong for these placements –

typically between 10 – 15%



Large scale campaigns with an aim to go viral. 

They generate mass exposure and attraction 

around your brand by inviting users to 

generate content with a branded theme

Hashtag Challenge package includes a branded 

banner and featured hashtag trend on the 

discover page, as well as a Topview ad and 

landing page within TikTok

These campaigns are costed on a per day basis 

and typically you would only pay for 1 day 



Enhance brand recall and user experience

Leverage user engagement with fun and 

interactive filters, boosting your brand among 

mobile-first audiences

Best used for gamifying trends

25% of users everyday post videos using an 

effect on their TikTok creations



UK ONLY

Campaign Starting Cost Duration Est. Impressions

In-feed
£2,500

(recommended)

4-weeks
(recommended)

1.5 million

Brand Takeover £53,000 1 day 14.3 million

Topview £63,000 1 day 17.1 million

Hashtag challenge £110,000 6 days 61.3 million

Branded effect
£37,000 (2D)

£65,000 (3D)
-- --

These costs exclude agency fees and any influencer fees





30,000 
creators to choose 

from globally

2,100
in the UK







Founded by leading hair colourist Shaun P in 
2007, Tangle Teezer began life as an idea in a 
salon which has grown to become a global 
business selling over 50 million hairbrushes 
worldwide

Tangle Teezer created an entire new hairbrush 
category – detangling. Their patented two-tiered 
teeth technology gently detangles all hair types 
with minimal damage, leaving the hair soft and 
shiny. 

Typical consumers are 25+. Tangle Teezer are 
now looking to reach a younger generation.



Tangle Teezer wanted to reach a younger audience for 

the launch of their new hairbrush, ‘Easy Dry and Go’. 

They wanted to generate buzz and excitement, so 

engagement rates were key to success. How could 

Tangle Teezer create interest and be creative to an 

audience who don’t engage with adverts? 

Objectives

Launch the new hairbrush to a younger audience

Maximise brand awareness

Generate high engagement rates



Tangle Teezer’s objective was simple. Get 

brand awareness and generate high 

engagement rates to a younger audience. 

It had to be TikTok – the largest growing 

social network of all time. 

As an official Health & Beauty partner of 

Tiktok, Pull has the ability to run ad 

campaigns on the TikTok newsfeed. The 

challenge was having the right creative. 



Running adverts on TikTok is different to 

other platforms. Your content must fit in 

with native content, otherwise engagement 

rates will suffer. 

USPs of the hairbrush are its quick drying 

properties. We demonstrated this in a 

countdown video – popular on TikTok. 

The other key fact was influencer content 

typically performs better than branded. We 

worked with influencers to produce simple 

20 second tutorials to demonstrate the 

product – another popular piece of content 

on this platform.



We ran 4 videos in total – two influencer, 

two branded. Our influencer videos 

outperformed the branded ones; 

cementing our belief that to be successful 

on TikTok you must work with influencers.

The influencer videos were more native to 

the platform and had a raw, unedited 

look. The professionally shot videos were 

stunning but were too polished for the 

platform.

Our goal was to create engagement and 

interest among Gen Z. Our influencer ads 

saw engagements rates of over 10% with 

this audience group.





*Benchmark for TikTok ads 
are 1.5%

*our target was to achieve a
3% engagement rate





CREATE AN ACCOUNT.
Don’t worry about posting content 

yet. But start to research hashtags 

relevant for your brand and learn 

what content is doing well by how 

many likes and comments each 

video has.



START FOLLOWING ACCOUNTS 

AND LIKING VIDEOS RELEVANT 

TO YOUR BUSINESS.
This will start to tailor your For You 

page so you can see what videos 

are popular more quickly.



RUN A PILOT AD CAMPAIGN.
If you’re still not sure if TikTok is right 

for you brand, run a pilot ad campaign 

for 2-4 weeks to see what sort of 

results you get. It’s great way to test 

the waters without investing too 

much time into it.  
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